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One of the major issues affecting the contemporary society is the presence of technology and the increased use of fake news. Different researches have been conducted addressing fake news and the development of negative prosocial behaviors. In a research conducted by Clayton et al (2019), it was identified that the use of social media has affected the lifestyles of people in different societies because of how news is delivered. The presence of social media platforms, including Twitter Facebook, Flirck, YouTube, and Instagram has changed the way people access and interpret news. Clayton et al (2019) analyzes the vulnerability of the contemporary society due to new technologies. Delivery of fake news affects determines how people will respond to issues, either by commending in a favorable or less favorable manner. 
According to Chukwuere and Chukwuere (2017), the presence of fake news in the modern society has affected how people think, interact, and develop relationships with others. In the context of students, technological advancements have made communication easier, allowing people to consume information without even screening it for certainty. These practices have affected people’s lifestyles collectively. Students in a disagreement, for example will comment less favorably in rude disagreements compared to students in a polite agreement. 
Fake news has also been used as a platform to spread hatred and contempt among populations. In a research conducted by Weber et al (2019), it was identified that fake news spread through social media promotes the development of hatred among people, which determines their ability to respond to issues. Besides, the platforms have become a place where people can express themselves, become empathetic and show concern about others. In a research conducted by Eisenberg and Sadovsky (2004), it was identified that social media platforms help in the develop of relationships between people, which, in turn leads to a conducive and growing society. In this context, the hypothesis is supported because fake news hastens the rate at which poor relationships between people are established. Poor relationships will prompt people to respond to issues in a rude way as opposed to those in a good relationship. In the case of lack of fake news, research shows that the probability of responding rudely is decreased. 
Another research showing the effects of fake news on contemporary society is by Siddiqui and Singh (2016), it was identified that social media has promoted communication between young people, particularly in colleges. These relationships have helped in the development of social connections, sharing of culture, and knowledge, which has enhanced development and progress. In such an environment, individuals are engaged in a polite agreements or discussions, which improves how they comment to each other’s posts. Lazer (2018), offers a detailed view of how fake news has affected students’ responses to each other, which, in turn, determines the type of connections they establish between them.
These researches indicate that fake news has had both positive and negative effects on modern lifestyles. 
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